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WINTER ECO-DRIVING PROMOTION - TRAVEL CLEAN TUESDAYS 
As the region continues to combat Coronavirus, many people are selecting cars for transportation, whether 
getting out of town for a socially distanced getaway, driving to outdoor activities like hiking, or running errands. 
Gas-powered vehicles are the #1-way individuals contribute to poor air quality, so Clean Air Partners promoted 
money-saving tips to reduce mobile source pollution every Tuesday throughout November and December.  

Impressions on Owned & 
Ambassador Content 

427,542 

Total Engagements 33,205 

Ambassadors Engaged 15 

New Social Follows 16 

Public Hashtag Uses 67 
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This year we continued to cultivate a targeted list of meteorologists to pitch to cover Clean Air Partners 
messaging with dedicated outreach to this list via Twitter and email. In addition to our ongoing social content 
series, we posted a weekend air quality forecast throughout the summer ozone season and other times when 
the AQI was moderate or above, and disseminated highly visible alerts on Code Orange days.  
 
Our team identified and engaged with 64 meteorologists who influence the Baltimore and DC communities. 
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We built consistent relationships with 18 of those meteorologists 
and they often engage with and share our content, ensuring we 
reach their engaged and targeted audience. As a result of these 
relationships, 11 reporters proactively mention us on Twitter and/or 
reach out to us when they have story ideas or want comments on 
air quality news. Meteorologists have given us direct positive 
feedback on our air quality forecasts, code orange/red warnings, 
and themed campaigns, especially Ozone Action Week. 
 
Overall, our meteorologist relationships on Twitter result in both 
Twitter reach as well as mentions on news broadcasts. More than 
20 meteorologists engaged with Clean Air Partners nearly 100 times, 
covering air quality content both online and in traditional media. 
 

 

 
 
*Reports released on the North America Air Quality Monitoring System Market in 
February and September referenced Clean Air Partners as an example of a public-
private partnership established to monitor regional air quality. This led to an 
additional 100+ online stories. While not included in totals above, it shows that 
Clean Air Partners has solidified its status as a leader for air quality information. 
 
 

 

Media 
# of 
Hits 

Audience Ratings/  
Circulation (Monthly) 

Publicity 
Value 

Broadcast (TV) 20 410,960  $125,704 

Online 133 83,445,943 $3,859,376 

TOTALS 153 83,856,903  $3,985,079 
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OVERALL RESULTS 
In total, 2020 efforts topped 85 million impressions in potential reach across all channels. 
 

EFFORT IMPRESSIONS 

Facebook (owned channel, organic and paid) 141,685 

Twitter (owned channel, organic and paid)          1,311,308 

Digital Ambassadors (Instagram and other digital channels) 239,064 

Media Relations (ratings and monthly website circulation) 83,856,904 

Website Visits 9,840 

TOTAL     85,558,800 


